
THINKING 
BEYOND THE BOX
When it comes to what Americans’ eat and 
why, considerations go far beyond the factors 
that traditionally drive purchases - taste, price 
and convenience. How food is produced, 
where it comes from, the ingredients list, 
and perceived corporate values also have a 
significant impact on food decisions. 

Food Values

One in three believe it is important for a food company to hold their personal values. Most often, this means the 
perceived quality or healthfulness of the food (44%). About one in four (24%) value characteristics of the company 
or manufacturer itself, such as 
transparency, trade practices and 
business ethics.

Questions like “what’s in my 
food?” or “where does my food 
come from?” are more important 
to some subgroups than others. 
For example, women are more 
likely than men to care about 
recognizing the ingredients list-
ed, knowing where food comes 
from, and understanding how 
the food is produced. 
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How important are the following factors in your decision 
to purchase a food or beverage?

100%50% 75%25%

Recognizing the ingredients listed 
on the package

Knowing where the food comes from

The number of ingredients on
the food’s label

Knowing that the manufacturer has a 
commitment to reducing food waste

Understanding how the food is produced

Knowing that the manufacturer 
shares my values 

5 - Always 4 3 2 1 - Never
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Half of Americans believe that it is at least somewhat important for food to be produced 
in a sustainable way. Of these consumers, reducing the amount of pesticides (58%) and conserving 
the natural habitat (48%) were most commonly cited as important aspects of sustainability. In 
addition, women were significantly more likely than men to report that sustainability is important 
in food production.

Labels Connect Americans to the Food System

Similar to data from the 2016 Food and Health Survery, one-third (33%) of Americans regularly buy foods 
because they are labeled as “no added hormones or steroids” or “natural” (31%). One-quarter of Americans 
report that they regularly buy food labeled as “organic” (25%) and “non-GMO (26%).” Of those buying foods 
because they are advertised as “non-GMO,” nearly three quarters (73%) do so because they believe these foods 
are healthier, safer, or better for the environment. Millennials, compared to other age groups, are significantly 
more likely to choose options advertised as “organic” or “natural.” These trends hold even when it comes to 
choosing restaurants.

Although factors 
like price, taste and 
convenience continue 
to play a large role in 
Americans’ purchasing 
habits, issues like 
sustainability, organic 
vs conventional 
and even corporate 
transparency continue 
to be significant 
issues driving food 
purchases and eating 
patterns.

Which of the following, if any, do you do on a regular basis?

0% 60%

No added hormones or Steroids

Natural

Raised without antibiotics

Pesticide-Free

Non-GMO

Organic

Locally-Sourced

Sustainably-Sourced

40%20%

Non of the Above

Buy foods and beverages because they are advertised on the label as…

Eat at restaurants because they advertised their foods and beverages as…


